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Summary  
This paper presents the results of a survey assessing the long-term impact of multiple service options on 
alumni employment. Using a quasi-experimental design, two groups of a university’s alumni were 
compared: those who participated in a service-learning course plus other service-oriented experiential 
activities (i.e., internships, student teaching, practicum) and/or 40 hours of required service (the SL plus 
group), and those who participated in service-oriented experiential activities (i.e. internships, student 
teaching, practicum) and/or 40 hours of required service, but no service-learning course (the no SL 
group). The sample for this project consisted of 892 alumni.  

Results suggest that service-learning may increase students’ social awareness and interest in making 
social contributions through their career decisions. Alumni who received service-learning credit were 
more likely to say that the jobs they chose gave them more opportunity to contribute to the community, 
and that this was an important work motivation for them. Alumni with service-learning credit saw their 
service experiences at this university as having more impact on their capacity and interest in pursuing 
work that benefitted the community.  

It is important to note that alumni who have service experience with service-learning credit had 
significantly fewer years from the time of graduation to the time of the survey. This indicates that the 
benefits associated with service-learning credit do not reflect the accumulation of post-graduate 
experience and social connections. The benefits shown in the analyses are also not accounted for by 
older age or having more life experience since graduation. The results of this study offer support for 



service-learning as an important tool for faculty and administrators interested in the value of a college 
degree and employability outcomes.  
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